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THE RULES OF THE GAME 


Every game of sport is governed by a set of specific rules, 
rules of play and rules of conduct. There are in addition 


certain intangible codes ... tenets of faith and conviction 
which must have their origin, and be deeply rooted in the 
heart of the individual. A combination of the two ... the 


written and the unwritten laws make of course for the ultimate 
in what we have chosen to call good sportsmanship. 


Human nature being what it is, and to assure equal 
and impartial treatment for all, systems of rule-administration 
have been set up, with the official in charge empowered to 
adjudicate disputes, and enforce when necessary, the laws as 
prescribed by the rule books. 


How does all this tie in to our business? I see a 
very close relationship. We have a set of rules too ... a 
set of written rules, a thorough knowledge of which should be 
part and parcel of every executive's and every employee's 
basic equipment ... rules which had been developed, enlarged 
on and revised over the years ... rules designed to offer the 
maximum protection to both employer and employee ... rules of 
fair play, which to be effective, must be subscribed to 
voluntarily and unconditionally. 


More important are the unwritten rules ... the codes 
we ourselves have set up for our guidance ... and we ourselves, 
in the secret recesses of our hearts know whether or not that 
small, still voice of our conscience influences us in our daily 
conduct, and in our eternal search for a better living, and a 
better way of life. 


Written rules occasionally have to be re-activated, and 
at. times properly enforced .., something which in our case is 
dependent on each individual's co-operation, The unwritten 
variety ... those which are dictated by your heart ... must 
come from the heart, and applied to yourself, by yourself, 


Let's play the game according to the rules of the game, 
It will make for a happier, healthier relationship for all of 
us concerned ... you in the field, and we in the office. 


D.E.K. 
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PRIZE WINNERS ~ 11TH WEEK 


More and more and more prizes ... and all well-deserved, 
Congratulations winners ... and a word to the wise ... 
Only two weeks left, but we've still got a few bucks left, 
and some of it can be YOURS ... if you want it. 

oX,X~XeXe 


$35.00 - Goes to Al Hartshorn of the Regent in Oshawa for 
his sensational Teeners! Advisory Council deal, 


$15.00 - Was voted as a special prize for Mrs. Al, for her 
part in assuring the success of this promotion, 


$20.00 ~ On its way to George Davie of the Palace, Toronto 
for excellent all-around selling. 


$15.00 - For Jimmy Cameron of the Capitol in Fort William 
for his masterly handling of his Teeners! problem, 


$20.00 - To Ralph Mitcheltree of the Capitol in Calgary, 
for his LUCY GALLANT selling, and his consistent 
control of all theatre expenditures, 


$15.00 - Goes to Bob Harvey at the Capitol in North Bay 
for excellent newspaper co-op with Grey Cup game, 


$15.00 ~ For Ivan Ackery of the Orpheum in Vancouver, for 
a really terrific deal with the executive of the 
National Childrens! Library Week. 


$15.00 = To Freeman Skinner of the Paramount in Halifax 
for novel and effective book-ticket selling deal. 


$10,00 - Goes to Henrietta Venis of Head Office for fine 
suggestion in regard to sale of book tickets in 
apartment houses, 


$10,00 - To Jim Mitchell of the Capitol in St. John for 
good thinking which resulted in saving much coal. 


$10,00 = For Bill Burke of the Capitol in Brantford, for 
excellent effort and results in his promotion 
of books of F,.P. tickets. 
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$ $10.00 - Goes to Len Turoldo of the Capitol in Brandon $ 
8 for the promotion of theatre rentals on off nights. rs 
| $10.00 - For Murray Lynch of the Paramount in Moncton, for 
$ turning an empty lot into profitable parking, $ 
$ $10.00 - Is on its way to Bert Wiber out in the Capitol, $ 
5 Edmonton, for good book ticket promotion. 
$ 
$10.00 ~ To Will Harper of the Paramount in Kelowna, for 
$ excellent, novel book ticket selling. $ 
$ $10.00 - Goes to Johnny Owens, projectionist at the Down- $ 
town in Hamilton for ingenuity in constructing 
$ his own automatic rewinder. $ 
$ $10.00 - For Peter Boyd of the Northland in Flin Flon, for $ 
excellent all around selling, 
$ $ 
$10.00 - To Murray Summerville of the Capitol in London, 
$ for a good promotion on PETE KELLY'S BLUES. $ 
$ $10.00 = Goes to Herb Chappel of the Palace in Guelph for $ 
an excellent kid tie-up with new food firm. 
$ $ 
$10.00 - To R. Martino of the Capitol in Rouyn for a fine 
$ double-truck co-op on MR. ROBERTS. $ 
$ $10.00 - For Harry Wilson of the Capitol in Chatham for an $ 
excellent double truck on HOW TO BE VERY POPULAR. 
$ $ 
$10.00 - Goes to T.F. Marr of the Paramount in Kentville 
$ for excellent, very novel confection selling. $ 
$ $ 5.00 - To Louise Tarantino of the Head Office for a $ 
, good selling suggestion for TENDER TRAP. 
$ $ 
$ 5.00 - For Cay McDermott for her suggestion for elimin- 
$ ating unnecessary wordage-from wires. $ 
sXeoXeXoXo 
Looks like that's the lot ... but there'll be more next $ 
i week, and YOUR name can be in there too. It's up to YOU. ¢ 
$ $ $ $ $ $$ $ $ $$ $$ $$ S$ $ S$ $$ GS S$ ES S 
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TOMORROW _IS TOO LATE 


Well fellows ... we're nearing the end of the line, and in just 
two short weeks, our PROFIT BLITZ FOR FITZ will be but a pleasant 
memory ... although the benefits accrued over the circuit should 
last for many many years to come, 


It has just occurred to me ... wouldn't it be a grand 
thing ... and certainly a real tribute ... a practical tribute 
to Mr. Fitzgibbons, if we were to voluntarily continue our BLITZ 
away and beyond the actual deadline? Wouldn't it help to make 
real, first class shmos of the guys who keep crying that the 
trouble with our business is the lack of real, honest-to-goodness 
Showmanship? 


We've proven in the past few weeks that we know how to 
sell ... We know how to sell tickets, and service, and yes ... 
even confections, which are part of our service. We've proven 
that when the chips are down we know where and how we can cut 
our operating costs ... eliminate all unnecessary controllable 
expenses ... We've proven that we know how to profit by really 
saving, with good, solid Showmanship. 


Is there any good reason why we must only do that during 
the period of a drive? Is there any reason why we can't continue 
to be good, honest showmen all year 'round? JI think not. 


We have two weeks left in this drive ... two short weeks, 
and yet ... in spite of all the words which have been written ... 
in spite of all the pep talks you have received from your District 
Managers ... in spite of the red-hot spirit of competition which 
has prevailed ... there are still a handful of managers across 
our circuit who haven't bothered ... or who have been too busy, 
or who just plain didn't give a hoot, and haven't sent in ONE 
SINGLE ENTRY, in all the weeks this contest has been running. 


You know who you are ... I don't have to name names .,, 
but it'll all be in the record. Of course, you can still change 
all that, and get something in to me during the next two weeks, 
Whether you wind up with a prize or not doesn't matter ... The 
important thing is that you line up on our side. 


Get in the swim fellows ... it's fun too ... ask the guys 
who are in. The first one may be tough, but believe me, the rest 


will come easy, Let's make this a real 100% PROFIT BLITZ FOR FITZ, 


and let's keep Blitzin! just as long as we're in this business, 
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"Greetings fellows .., here I am again, and in a somewhat reminiscent 
mood ... One of my favourite poems, and one which I am sure most 

of us remember from the "lit" classes in high school, is Longfellow! s 
"Psalm of Life." There is a line in one of the verses of this poem, 
which, if I remember correctly reads as follows ... 


"ART IS LONG, AND TIME IS FLEETING." 


I was reminded of this line this past Monday, when I 
sat with the committee going over the week!s entries in our BLITZ 
contest, and suddenly realized that the drive was fast drawing 
to a close, It seemed to me as though it were only a couple of 
weeks ago that the PROFIT BLITZ FOR FITZ was announced at our 
meetings. The time has certainly passed by rapidly, and during 
that time, we on the judging panel have seen plenty of evidence 
that "Art is Long!" 


Week after week we have read suggestions from members of 
our home office staff, some of which have won awards. We have 
seen money saving suggestions from our projectionists ... and these 
too were rewarded, Assistant managers, ushers, doormen and members 
of our maintenance staffs have all manifested a live interest in 
their theatres, and some wound up in the prize lists." 


The entries from the managers, consisting of special 
campaigns on pictures, selling ideas on confections, and money- 
saving suggestions in operation, were all evidence that manage- 


ment is not a lost art in our theatres, So... a salute to all 
of you who put forth such a splendid effort during the period of 
our BLITZ," 

While these are dull days in our business ... there are 


some bright spots that are worthy of note. Let!s take a look," 


TRIAL - This excellent drama is turning in some good 
grosses and receiving excellent comments from our patrons, You 
can personally and unreservedly recommend this in announcing 
your coming attractions ... and in your current ads. 


THE TENDER TRAP - Here is a case where later engagements 
are better than the early ones, and we believe that like LOVE IS 
A MANY SPLENDORED THING, the popularity of a song is a great help 
to our business, Frank Sinatra's record of THE TENDER TRAP is 
becoming very popular .,. so, don't overlook this natural tie-up 
in your advertising. There is also a Leap Year angle you can use, 
Remember ... 1956 is a LEAP YEAR. 
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OVER BEN'S SHOULDER (cont'd, 


REBEL WITHOUT CAUSE-is continuing to do business, both on 
its strength as a fine motion picture, and also the fact that it 
features a fine performance by the late James Dean. 


THE TALL MEN - while somewhat disappointing as a high-term 
picture, is doing good enough businass for a normal top bracket 
attraction, The terms have now been adjusted accordingly, and a 
good effort aimed at action-lovers should turn in a profitable 
gross. 


SHORT SUBJECTS - John Heggie of our booking department 
is a very outspoken individual. If he has a "beef" ... he utters 
it in loud and no uncertain language. His pet peeve is against 
those managers who dismiss short subjects lightly, by a line in 
their advertisement ... "Plus selected shorts ..." and how right 
he is. This subject was thoroughly discussed at our meetings, and 
during the discussions we pointed out the excellent thumb-nail 
reviews in the trade papers which you all receive ... and suggested 
that you make the best possible use of them. There are some 
excellent short subjects available right now, and friend Heggie 
has submitted the following as truly outstanding ..." 


JOURNEY TO THE SEA - Filmed in CinemaScope and colour by 
Warner Brothers ... 20 minutes. This is a terrific subject which 
takes you on a beautiful trip down the Rhine River from its source 
in the Swiss Alps to the mouth in the North Sea. Some of the most 
breath-taking scenery you have ever seen, Certainly deserves more 
than a line in your newspaper ads, 


SPRINGTIME IN HOLLAND - Also in CinemaScope and colour, 
produced by Warners ... 9 minutes. Shows fields and fields of 
beautiful tulips, and shots of the Roterdam Botanical Gardens ... 
A very colourful parade of gaily decorated floats, accompanied 
by Dutch men, women and children in their native costumes, 


WONDERS OF MANHATTAN - In CinemaScope, by Columbia ... 18 
minutes. The narration in this informative subject about New 
York!s Manhattan is expertly done by Georgie Jessel, who sings 
popular ditties about New York throughout the entire running time, 
It is a terrific subject showing New York waking up at 5.30 A.M., 
the various markets, stores, shopping on famous Fifth Avenue, a 
trip through Central Park, a visit to the ball game ... with the 
wind up, a visit to the famous Broadway night spots. Give this 
one plenty of space in your ads. New York is a glamorous subject, 
so make the most of it, 
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OVER BEN'S SHOULDER (cont'd. 


NAT "KING" COLE MUSICAL STORY - by Universal, in CinemaScope. 
18 minutes ... This subject covers the fabulous life of Nat "King" 
Cole ... how he rose from an obscure piano player in a cheap night 
club to the very popular singer he is today. He sings several of 
his most popular songs. An exceptionally good musical, Play this 
one up big ... and don't overlook your teen-agers, huh?!" 


GOOD WILL TO MEN - An M.G.M. CinemaScope subject ... & mins. 
An excellent cartoon which stresses the importance of Good Will 
in relations between man and man, and nation and nation, An ideal 
subject for the Christmas season. Book it now, 


"Thanks John for your bright review of these subjects which 
should be of great assistance in helping to sell an all-around 
good show. I'm sure the boys will not sluff them off with a 
terse ... "added shorts" byline," 


"So long for now, fellows .., thanks for being so patient, 
and Happy Blitzin!'. See you next week," 


Ben Geldsaler 
oXeXXXX. 


And thank you Ben .,. I'm going to miss these breezy little bits 
of chatter when our BLITZ is over, and I'm sure the lads in the 
field will too. How about reviving that "From a Booker!s Note- 
book" deal, huh? Well, it's a thought. 


eX eXeXyeXeXe 


You know fellows, Ben goes to a lot of trouble, and uses up a 
whole lot of his personal week-end time to bring you these little 
messages, JI know how much I enjoy them, and from what some of 
the boys I am constantly in contact with have told me .., they 

do too, 


Why don't you drop Ben a note and tell him personally 
what you think of his literary efforts, I'm sure he'll appreciate 


hearing from you ... and maybe we can get him to continue sending 
out this information ... if you feel that it's doing you some 
good, 


Drop him a line anyway ... will you? 
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Most managers like to dress up their theatres for the holiday 

season ... and in the majority of instances do a terrific job 

of it. Christmas trees, displays of toys, strings of lights, 

etc. everything designed to get the patrons into the spirit of 
the season. I think that it's effort well spent ... 


Just one word of caution fellows ... Please make sure 
that your display does not contravene any local fire regulations, 
and even if there are no specific rules in your town governing 
such displays, make absolutely certain that your display does 
not constitute a fire hazard, Your tree should be fire-proofed, 
and any lights you use approved by the fire underwriters people. 


We're not looking for any trouble .., but, it's always 
better to be safe than sorry ... huh? 


oXX.X.X, 
COURTESY IS CONTAGIOUS 


Nope ... this is not going to be a lecture on the importance of 
courtesy in our business ... just a reminder. Most of you were 
treated to a screening, a year or so ago, of a short produced 

by the Theatre Owners of America, showing a typical small town 
theatre, with a busy manager ... so busy in fact, that he had 
very little time to spend on the floor of his theatre. His staff 
was dull, listless and sloppy ... until they thought they had a 
local dignitary in their midst ... and did the fur ever fly 

then? Remember? Ttis a terrific subject, and I have used it 

at staff meetings in many of my theatres. 


In case you weren't aware of it ... there's a 16 mm 
print available, and your district manager has call on it... 
Your staff will thoroughly enjoy it, and it will give you a 
perfect opportunity to emphasize this very important aspect of 
our operation. If you haven't used it, get in touch with your 
D.M. today ... "You'll be glad you did." 


ESCA AMEr 
IT'S GETTING CLOSE 
Do you know what you're playing for your New Year's Day midnight? 
How about a special midnight on the night of the 25th? It's 


getting close fellows ... and not too early to start your selling. 
You need those extra bucks too ... so, let's go after ‘em, 
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ADVERTISING ACCESSORIES 


Do you wind up paying for very many accessories which at times 
never see the light of day? Don't look so surprised ... believe 
me it happens ... more often than I like to think. And in most 
cases it stems from that old evil ... the "Standing Order ..." 


A lot of the items you order from Theatre Poster Service 
are strictly non-returnable, and are stamped that way ... and yet 
many theatres continue to order them week after week, simply 
because they have a standing order and just haven't got around 
to revising it. And ... it's a plain crime, how many odd-sized 
mats can be found lying around a manager's office ... absolutely 
useless to him or anybody else, and the only reason he has them 
is that his order says ... mat x3 ... and that!s what he gets 
each and every week. Doesn't make sense, does it? 


Oh yes ... Sometimes you have a picture booked, order 
your accessories, and then find that it's switched to the other 
theatre in your town, Don't just turn your accessories over to 
them and forget it. Notify Theatre Poster, return your bills, 
and they'll issue new ones to the user, You can save yourself, 
our audit department, and Theatre Posters a lot of headaches. 


Xo XXX. 
KNOW YOUR PRODUCT 


One of the things that Mr. Fitzgibbons spent a lot of time on, 

at our meetings, was the importance of knowing your product ... 
current and coming, It's really not so tough, guys ... all you 
have to do is read your trade press ... the stories, the reviews, 
the production details ... as well as everything you can find 

on the up-and-coming young starlets. 


In addition you get a lot of material sent in to you 
directly, from New York and from California. What do you do 
with it? Confine it to that handy old circular file ... or 
really study it? A lot of the material is very colourful, and 
I know managers who save it and use it in their display frames, 
as a change from the regular display. 


You've got to keep informed ... and you've got to keep 
your customers informed ... That's the kind of a business we!re 
in, Know your merchandise, and know it well. You'll be in a 
much better position to properly sell it. 
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MORE RUNNERS UP 


I note in the November 16th issue of M.P, EXHIBITOR that Bob 
Harvey of North Bay winds up as Runner up #3, and Bill Burke of 
the Capitol in Brantford is in the fourth slot. Nice going 
fellows ... but what's the matter with that top spot and the 
hundred bucks which goes with it? In addition therets still 

a nice fat bankroll totalling $1500.00 for specific campaigns, 
and there's no reason why some of our guys can't take a whack 
EW AB go 


Gotta remember this though ... they're not going to chase 
you... and if you don't submit entries, you just can't win 500 
it's as simple as that. Let's see a few more familiar names in 
their lists, huh? If you're playing one of the Pics with a 
$500.00 tag on it .., go after it, won't you? Those five bills 
can pay for a pip of a vacation for your family. 


ORS ORO OS DASA 
GOLDEN AGE CLUB 


We've talked about juves, and we've spent a lot of time trying 
to work out ways and means of attracting the teeners into our 
theatres, How about the oldsters? They like movies 1G Cob rerers 

and if you happened to attend one of the M.G.M, Workshops, you 
must have heard discussed at great length, what a couple of 
enterprising theatre owners from down South have done about Lt. 


I'm talking about the folks in their seventies and 
eighties, You can get to them through special Golden Age clubs 
which are in existence in nearly every community ... through 
the churches ... and by direct contact. They have a lot of 
time on their hands ... and you've got a lot of seats. Perhaps 
a special matinee each week will do WINE Wrobel try to 
do something about it, huh? All it takes is a little thinking, 
and planning, and follow-through, 


oX.X.X,X, 


PAY THOSE BILLS 
Promptly, I mean .... Don't hold out bills, waiting for a big 

week so they won't show, fellows. And, don't have charge accounts 
if you can help it, Everything you purchase should be paid for 

in cash ... right there and then, It'll save you a lot of head- 
aches later on. Ask Norm Jackson. 
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HAIL HEGGIE ... OR, WHAT DRIVES BOOKERS NUTS 


Some time ago, in a moment of reckless abandon, I suggested to 
John Heggie that he write a piece for our journal ... He did, and 
now I'm afraid to print it. However, this is a democracy, and we 
must maintain freedom of our press ... so-o-o ... I give you John 
Heggie ... not quite verbatim ... but it's pretty close. You be 
the judge. 


"Hi fellows ... (well, it's O.K. so far ...) by the time 
you read this, our BLITZ FOR FITZ drive will be drawing to a close, 
but for your own benefit, and that of our company as a whole, don't 
stop blitzin' for a moment. So many good, constructive ideas and 
suggestions have come out of this drive that it would be a pity 
to let up now. I have a few to offer too ... all in the interest 
of better relations between the bookers and the men in the field, 
so please bear with me for a few moments." 


"You know fellows ... I was an assistant manager for a 
few years, and even a manager for a brief span ... I worked in 
the statistical department, and in the audit department ... so, I 
wind up a booker ... but at least I've been on both sides of the 
fence, and have an idea of your problems as well as my own. Let's 
talk about a couple of them, huh?" 


"A booker ain't a bad sort of a guy ... honest, and he 
does try to keep you fellows happy. Why in the name of all that's 
wonderful, when you get your white sheet many weeks in advance, and 
the detailed pink sheet at least three weeks before you open ... 
must you phone or wire in on the day before opening, or even on 
opening day, to ask for an additional short or two? We take our 
running times right out of Motion Picture Herald ..,. and they're 
pretty close ... but it's up to you to check too ... when you get 


your bookings ... not three weeks later," 
"And fellows ... we don't mind ordering your advertising 
accessories for you, but please ... don't blame your booker if 


you co not receive them in time. Incidentally, do you open your 
advertising order when it comes in? Or, do you wait until you're 
ready to fill your frames, and then are told by an usher that 
certain items hadn't come in? Don't laugh ... it's done. I know 
that I as weil as the other boys often get phone calls at ten 

or eleven at night, asking us to call the poster company and have 
them rush certain accessories, T'ain't fair guys ... and when 
you do get caught short ... don't blame us," 


"In advance of Christmas, Easter and other holidays we get 
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Last minute phone calls asking for special morning or midnight 
shows, We aren't magicians, guys ... and often the available 
supply has been picked over and we have very little to offer, 


You know when a holiday is coming ... and whether or not you're 
going to run a special show ... Why not let us in on the secret? 
Well in advance ... so we can have a reasonable choice. It helps. 


us, and gets you the best available product." 


"Oh yes ... have you ever frantically phoned your booker 
on opening day to tell him that your film hadn't arrived? ... Then, 
after several calls back and forth, discovered that it was sitting 
in one of the other theatres in town? Sometimes Mavety makes a 
mistake too, guys ... so, make sure that your film actually isn't 
in town before you start burning up the wires, It'll save a let 
of headaches all around ..." 


"T happened to read in our BLITZ FOR FITZ bulletin that 
a certain manager complained about not knowing the subject matter 
of a feature well enough in advance so he could do a proper job 
of selling ... I just can't understand it ... IF he reads any one 
of the many trade magazines he surely receives, it's right there 
in black and white. He certainly knew several weeks in advance 
that he was playing the feature ... and the magazines carry stories 
on upcoming product long before it's released in Canada ... so ... 
who's at fault? You tell me. I don't think the booker is," 


"Well fellows ... I've had my say, and thanks for being 
so patient ... if you're still with me, that is. Of course the 
above remarks don't apply to YOU ... or, do they?" 


"Happy Blitzin! ... and may you wind up with all kinds 
of prize money ..." 


John Heggie 
eS q2f or sp 280280280 


Well, it really wasn't so bad, was it? And, John makes a lot of 
sense too ... Bookers have problems, lots of them ... and you 
fellows can, if you do your part, help minimize them, and give 
the guy a chance to render better service. 


Thanks John ... and forgive me for re-writing some of 
your stuff. I did try to keep the meat, and only trimmed some of 
the fat away ... O.K.? 


% 
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FRANK SABATINI - of the Lake in Fort William wated CinemaScope 
and wanted it badly ... but he had problems, Before he could 
install a wide screen one dressing room wall had to be removed, 
and naturally a new screen frame built ... and all that came to 
an awful lot of bucks. He talked it over with Jimmy Cameron, 
and in no time at all sleeves were rolled up, and Frank, Jimmy 
and the maintenance man at the Capitol went to work, Presto, 
the wall was down, the frame was up, and today the Lake proudly 
advertises CinemaScope attractions, 


A little imagination ... plus a little elbow grease, and 
a dream has come true. If you!re not afraid of a little work 
fellows ... you can do miracles, Frank did, and is he ever proud 
of the feat. Congratulations fella ..,. Nice going, 


oXeXeXeXe 


FLORENCE SMITH - Jules Wolfe's secretary feels that we should 
strike while the iron is hot ... in our promotion of book~-ticket 
sales during the Christmas season. Florence has observed that 
most patrons are very lethargic in attending to their holiday 
gift requirements, until the very last moment. When they attend 
a theatre the; see streamers, varied displays and even trailers, 
all boosting the sale of these tickets ... but, sez Florence, 
most of them walk away, figuring they've got plenty of time to 
do their shopping. 


Why, asks the gal, can't EVERY theatre have a small, 
decorative booth, or table, or desk ... attended by some cute 
usherette at "spill" times, to make it easy for the potential 
customer to beccme a cash customer? This can be used not only 
at Christmas, but any one of the many gift-giving holidays we 
have during the year. I know some of us do it ... Why not 
make it a MUST in every one of our theatres? Good thought. 


oXoX.XeX. 


TED DONEY - of the Royal in Guelph has had much success with his 
local Boy Scout Association in his sale of books of tickets during 
the past couple of years. The idea may not be new, but it sure 
sells tickets, Last year the lads sold over $1,000.00 worth of 
tickets for him, and were very happy with their 10%. All trans- 
actions are handled through the district Commissioner, and there 
is no messy, detailed book-keeping, Try it, huh? 
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GEORGE ARNOTT - of Consolidated Theatres in Montreal has this to 
offer, "So you think you're a pretty busy guy ... and just don't 
get a moment to yourself all day, huh? Who ya kiddin! mister? 
For one week try keeping a daily diary, or a log if you prefer. 
Jot down every single thing you do during the day ... but be 
honest about it, and don't say ... "What the heck ... I'm so busy 
now..." Try it ... for one week, and for your own amusement if 
nothing else, Not only you guys in the theatres ... but you 
fellows and gals in the offices too," 


"Then, stop and analyze your findings ... I know what 
the record will show ... I've tried it, but you may be honestly 
surprised at exactly what you accomplish each day ... and how 
much work you actually do." 


It would be interesting to see what a daily log would 
show ... Wonder how many of you guys are willing to try it? 


oXeX. XX. 
DIG FOR TREASURE 


MURRAY LYNCH - of the Paramount in Moncton uses a cute gimmick 

to promote the sale of popcorn. While in Toronto during his 
vacation he fastalked Tiff Cook into loaning him one of the chests 
used in TREASURE ISLAND. Murray loads this chest with leftovers 
from previous give-aways, star photos, a few passes etc., then 
invites the young 'uns ... after they've purchased a box of corn, 
to dip in and see what they can come up with. 


This gimmick worked so well that it's standard equipment 
now. The kids love it, and Murray reports they dip into the chest, 
examine their prize, then rush to the bar for another box of pop- 
corn wo they can try again, Brother-r-r ,.. how do they manage 
to eat their dinner when they finally get home? 


oXeX,~X.X, 


WILL HARPER - who hangs his hat at the Paramount out Kelowna way 
tells me that he arranges quite a few rentals for the closed 
Empress theatre ,,, but that's not all, Will makes sure that 
the confection bar in the theatre is open, and properly manned 
every time there is a rental, 


In addition to the rental he winds up with a pretty fair 
profit on the bar .,. and, sez our Kelowna philosopher ,.. "it 
al>. goes in the same pocket." How right you are fella, 
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BILL NOVAK and EDDIE NEWMAN - skippers respectively of the 
Capitol and Met in Winnipeg, submit a joint effort which is 
a whiz, and something we've been talking about for years, 


It's a package deal ... dinner at one of the finer down 
town bistros, and a trip to the theatre, at one overall price. 
Moore!s ... well know to Winnipeg diners, are offering a special 
Nafter office!" dinner ... complete from soup to dessert ... at 
a price of $1.55, which includes a ticket to either the Capitol 
or Metropolitan, A good display in Moore's Portage Ave. window 
advertises the deal, and it is also carried on all daily menus, 
In addition the eatery prints its own city amusement guide, in 
which prominent mention is made of this co-op deal, These are 
placed at every table, 


Moore's purchase books of tickets from our theatres, 
and Bill tells me that the idea is really catching on, and the 
tickets starting to move. 


It's a good deal, and I know that many managers have 
been thinking and talking about it for a long time. Now that 
it has been proven practical, how about adopting it in every 
city and town over our circuit? 


Nice going Bill and Eddie ... as far as I know this is 
a "first" for you guys. Keep us posted on the results, eh? 


omeKeteke 


MEL GOW - of the Capitol in Nanaimo makes a suggestion ... it's 
a good one, suggests sound thinking, and perhaps is in step with 
the times, but it's a little foreign to our business as we know 
it, and will naturally have to be considered by our executives 
before its practicability can be determined. 


Mel suggests that we may be passing up a lot of potential 
book-ticket sales by not extending credit ,.. as nearly every 
place of business is now doing. Many night clubs, restaurants, 
hotels, travel agencies etc. etc. extend credit, Some make use 
of local well known and reputable finance companies, at a fee. 
This encourages bulk sales which potential customers sometimes 
just can't handle in cash. 


We charge for our service BEFORE the purchaser can make 
use of it ... and as Mel suggests, there's a good chance that 
many customers remain in the potential class because of it ... 
We'll think about it Mel ... it's certainly worth considering, 
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BROADWAY - TIMMINS 


Bob Nelson has his ELMER parties in full swing ... and in his 
case the local radio station, C K G B not only gives him un- 
limited support in the way of free radio time, but also came 
through with a bicycle to be added to his prize list. The 
station started off with four special spots a day for one week 
in advance, and has continued with two daily ever since. The 
local newspaper kicked in a picture and one or two stories, 

and then quit cold. The deal is going over pretty well so far, 


Bob reports that the Pamour Mine has placed an initial 
order for 500 books of tickets ... and he expects a re-order 
within three months. The employees are all for it, and could 
be the deal may spread to other mines in the district. 


oXeXeXoKe 
CAPITOL - EDMONTON 


When Bert Wiber played GIRL IN THE RED VELVET SWING, he made a 
deal with a local furrier, and wound up with a $75. 00 fur neck 
piece, and an excellent window in the furrier!s down town store. 
The fur piece was given away to the best answer to "What I 
liked most in the picture GIRL IN RED VELVET SWING ..." The 
merchant spent nearly a hundred bucks in radio time, announcing 
the contest. In return, Bert game him a small lobby display. 


oXeoX.X, Xe 


ROYAL - WOODSTOCK 


Earl set up some excellent window displays on MR. ROBERTS, in 
three good down town locations, I see some good scenes, and a 
couple of stories in the local Sentinel-Review, C K O X still 
coming through with good credits on their Friday Night !Interview" 
program whi:h originates in a local music store. 


Karl still plasters the surrounding area with l- sheets, 
and makes sure that all Motels and Hotels in the district are 
well provided with advance material, 


The ELMER parties are all set, and ready to go ... 
A local sport shop provided a bicycle, “and the Kiwanis Club 
took care of all necessary printing. Details next week. 
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I finally have a report from Bob Harvey on his ELMER Deal ... and 
it looks pretty good, The local Kiwanians sponsor the shows, which 
have the support of the newspaper and radio. Bob started the ball 
rolling by delivering a talk on safety at every North Bay school, 
with the blessing of the local school board, The principals of 
every school received a letter from the Kiwanis, urging them to 
support the ELMER parties. The parents of all school children 
received a similar letter, 3,500 school children in North Bay 
and district received an Eimer pamphlet. Kiwanis purchased an 
Elmer pennant for every school in the area. The Kiwanians also 

' kicked in a bicycle to be used as a major prize. 


C F C H tape fifteen minutes every Saturday morning, 
which they later air, They also mention the Elmer shows every 
morning and evening, with naturally, good theatre credits, The 
local Nugget came through with several good advance stories, and 
many pictures. 


Maysr Dickerson opens each Saturday's session, and hands 
out a couple of silver dollars to lucky winners, He introduces 
members of the traffic squad who speak on safety ... and the 
prevention of accidents. Incidentally, the Nugget looked after 
the printing of the membership cards. The reason I'm jumping 
around so much is that Bob doesn't believe in stating his facts 
in any kind of order ... and I have to pick them out as best I 
can. I think you get the idea, though. 


Four good windows in down town North Bay display ELMER 
posters, Naturally the lobby is jampacked with Elmer displays. 
Results to date have been good, 


Ar Ee SOP SOS SC 
PARAMOUNT - MONCTON 


When Murray played "Lobsters are a community affair," he arranged 
for a good story in the local daily. Saturday happened to be 

the annual Santa Claus parade day, and Murray thought his matinee 
was really shot ... However, he got out his pencil, re-~scheduled 

the whole show, and opened just as the parade ended. Result ... 

a packed house, 


To encourage the sale of popcorn, Murray gathered up 
all the bits and pieces left over from previous promotions, and 
got rid of them in one fell swoop ... as well as plenty of corn. 
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Now that Al has his two big deals under his belt .,. the Teeners! 
Advisory Council and the ELMER Safety parties ,,, and both doing 
well, thank you ... he can relax a little ... but how can a guy 
relax with something new popping every minute? 


Al's I SAW deal still occupying prominent space in the 
Times-Gazette, six days a week. Good displays in the Genosha 
Hotel, Metropolitan store and Northland Grocery ... No star 
interview record on NEVER TOO YOUNG, but Al's friend Johnny 
Murphy continuously plugged the songs on his program, with good 
theatre credits. 


Johnny liked Helen Hartshorn'!s handling of the Teeners! 
group so well that he invited her to be guest panelist on his 
Thursday night "Spotlight" program ... this is a full three hour 
session, and you may be sure a goodly portion of that time was 
devoted to plugging the show at the Regent. 


Al also advises that Murphy was invited to a preview of 
TENDER TRAP in Toronto and has been raving about it ever since, 
He's been featuring the title record on all programs, with a 
good "coming" tag line for the Regent. Maybe a good idea to 
include our friend Johnny Murphy on all guest lists for advance 
screenings for press and radio, Can do much good, 


eXeXoXeX, 
PARAMOUNT -~ EDMONTON 
Bill Wilson used a cute gag ... albeit an oldie, on MY SISTER 


EILEEN. Oldie or no ... it got attention, and that's what wetre 
after, isn't it? 


Bill covered one of his deep, illuminated frames with 
a solid card .., keyhole cut out in the centre, and a lettered 
invitation to "Be a Peeping Tom .:." On the inside of the frame, 
and well illuminated were a variety of stills and some sales copy 
on the pic. Bill sez that he doesn't know if it sold any 
tickets, but they did stop, look and chuckle, If they can do 
that William ... it's half the battle. 


538 OM OREOIEG 
We may be nearing the end of our drive, 


but our PROFIT BLITZ FOR FITZ still depends on 
YOUR EFFORT, 
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CINEMA - VANCOUVER 


Several folders from Wally Hopp ... here's another guy who likes 
to accumulate them, and give me headaches, Oh well .,, let us 
take a look, and see what we can come up with, I don't see too 
many details either ... just a bunch of tear sheets, a few snaps, 
and the rest is left to my imagination. 


To sell CRAZYLEGS, Wally took some small ads on the 
Sports page of the local daily. Tells me it pays off, Also got 
himself some good publicity in the columns of the various sport 
writers, with good credits for himself, his theatre and the pic. 


I see several photos of his confection bar display, and 
from what I can make out ... with my bi-focals ... he had a deal 
with the Pepsi people to give away some free cartons of their 
product. How or why? I don't know. Also see copy of a letter 
written him by someone at the local radio station C K N W, 
thanking Wally for some passes he obviously contributed to some 
kind of a program, in exchange for good theatre credits. 


Come, come Wally ... let's be a little more specific, 
shall we? It's awfully hard to be a mind reader .,, and it's so 
easy to sit down and pen a few details. How about trying it, 
huh? it'll sure help us at this end. 


oXeXoXoXe 
CAPITOL - ROUYN 


For PETE KELLY'S BLUES, Bob Martino borrowed a sixteen foot 
cut-out of Webb from Warners, and placed it at the side of his 
stage for one week in advance of his opening. During the en- 
gagement, he had it standing on the sidewalk, facing the box- 
office. 


Bob arranged with all local band leaders to plug the 
title tune at all dances, with appropriate theatre credits. 


Bob doesn't pass up a good short ... He had GYM COLLEGE 
booked, and immediately contacted the physical instruction teacher 
at the local collegiate. The gent co-operated with announcements 
to all his classes, and also permitted Bob to place a mounted 
display on the floor of the gym. 


A couple of good scenes in the local daily. 
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STRAND - TRAIL 


For his TO CATCH A THIEF date, Alex Barclay made good use of 
the Command Performance angle, on all advance displays, and in 
his newspaper ads, Very catchy. 


When he played INTERRUPTED MELODY, Alex personally con- 
tacted the leaders of all the musical groups in town, director 
of music at the local high school, etc. They spread the message, 
In addition, the two music stores in town co-operated with good 
displays, and helped him post fifty good cards around town, 


oXoXsXeX, 
CAPITOL - LONDON 


To get going on ULYSSES, Bill Trudell fastalked the local T.V. 
outlet into kicking in a couple of advance trailerettes, for free, 
Bill contacted the University of Western Ontario, and arranged 
for a competition among the students in the journalism course, 
First they were invited to a preview of the film, then each 
student was asked to write a review. The entries were judged 
by members of the editorial staff of the Free Press, who had 
previously delivered a brief lecture on Movie Reviewing ... 
$35.00 in cash was distributed to the winners. The Free Press 
came through with several good stories, and an excellent three- 
column pic of Bill and the winners. 


Notice of the ULYSSES date were posted on the bulletin 
boards of all London schools well in advance, Bill didn't over- 
look the local wrestling fans ... arranged with the owners of the 
Arena to place a l-sheet in their lobby, showing Kirk Douglas in 
the beard he wears in the pic. Prizes were offered to the first 
25 identifying the "bearded wrestler," said prizes being guest 
tickets to see the pic, Attention was drawn to the contest over 
the arena's p.a. system. 


ooo 20280 
CAPITOL - FORT WILLIAM 


Jimmy Cameron was playing Disney's SWITZERLAND ... found out that 
two public school classes were studying that country, and invited 
the students .., 55 of them ... to visit his theatre, They not 
only accepted, but paraded, accompanied by their teachers, to the 
theatre, Naturally they talked up LADY & THE TRAMP too. 
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Don reports excellent results through the use of the 3-D comic 
books provided by T.C.L. With a kid attendance of 700 at his 
Saturday matinee, 1000 boxes of popcorn were sold. 


For TALL MEN, Don used a giant cutout at the head of 
the stairs leading into his auditorium. Very effective. Made 
a deal with Solly's Men's Wear, who devoted their whole windew 
to a display, and placed a small display in the theatre lobby we. 
Solly's further co-operated by plugging the pic in their 250 
line ad in Saturday's paper. 


C K OC have started to air a new program slanted at 
the juves, in the form of a quiz show. The main prize is a 
fantastic radio-equipped bicycle. Don climbed on the band wagen, 
and in return for a few passes as consolation prizes, gets him- 
self good mention three times daily during the run of the program, 


oXeXeXoXe 
PARAMOUNT ~— HALIFAX 


Freeman Skinner finds that the list of approved Children's Film 
Library features is getting pretty thin ... and the available 
ones don't have too much kid-appeal. He didn't just say "Nuts" 
and drop them ... scrounged around a little, did a lot of selling, 
and came up with a sponsor, the local "Hobby House" and a half- 
hour kids! talent show. The sponsor has provided a fantastic 
line-up of prizes, including bicycles, radios, games etc, and in 
addition has arranged to have the show broadcast from the stage 
from December 1Oth to well on in June of next year, There is a 
good permanent display in the sponsor!s window, and naturally, 
Freeman has plenty of eye-catching stuff of his own in the lobby. 


Freeman is somewhat of an expert in the Children's Film 
Library field ... runs one every two weeks, and very successfully, 
If yours are starting to lag a little, you might follow his lead 
and add a little live talent ... amateur, of course, 


oXeXeXeXe 
DOWNTOWN - HAMILTON 


For his GIRL RUSH date, Paul arranged an excellent co-op with the 
Beautyland Salon, with the ad featuring a large pic of Gloria 
DeHaven, plus good theatre and pic credits, In addition he came 
up with five good down town window displays. 
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TIVOLI - WINDSOR 


I have before me copy of a three page letter to Gene Fitzgibbons, 
penned by Bob Knevels, and outlining some of his recent activities, 
Let's see if I can sift through it, and come up with something 
LOMO record. 


Bob has been keeping a pretty close check on PIIINIICS 656 
as he puts it .,. "Our savings are often our only DL OL 1 Gaereten eae OW, 
true. Bob has eliminated the extra telephone in an auxiliary 
office, and finds he gets along just as well without it. He 
uses extra help behind the confection counter only when he needs 
it ... at other times either he or his assistant fill in. He 
found that two ushers can easily do the job previously handled by 
three. By careful attention to layout he has managed to trim 
many dollars out of his newspaper costs, All this, during the 
past quarter has resulted in a cash saving of $1300.00, which I'd 
say is mighty fine saving. 


Bob goes after Sunday rentals ... and so far has eight 
under his belt, They sure do help the guy keep in the black ... 
With double features as a standard policy, Bob finds that his 
customers get a little hungry around 9.30 or 10.00, and runs a 
brief intermission ,.. with music only ... to give them a chance 
to visit the bar, and they do. There is always an attendant at 
the bar at least until the last feature had started, 


Bob sells books of tickets to the local Collegiate, for 
use as awards to students ,.. Local drives use them as a small 
reward for their canvassers, and now he is working on the P.T. 
Association, on the safety-patrol angle. It's all money in the 
bank guys. It's all good, sound selling, Robert ... and, glad 
to finally hear from you ... even if indirectly. 


oX.X,X.X. 
PARAMOUNT - CHILLIWACK 


Claude Smith reports that he put the free fan photos supplied by 
Jackie Fine to excellent use ,., advertised them extensively, and 
on the Saturday he gave them out ... in sub-zero weather ... 
increased his kid biz by some 35%. Not bad, huh? Now Claude 

is trying to tie in a number of local merchants to go for the 
price of several thousand photos, inreturn for their imprint 

on the back, Feels he can do it too ... and do his Saturday 
matinee business a lot of good. Glad it worked out right, Claude. 
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Les Mitchell was playing the CinemaScope short PAGEANTS AND 
PASTIMES, and got himself a nice window in the local Travel 
Bureau office, with a good display and good tie-in copy. At 
the same time he talked them into devoting part of the space 
to his feature VIOLENT SATURDAY. 


For his date on WE!RE NO ANGELS, Les had a talk with 
the manager of the local Provincial Gas Company, and wound up 
with some good space in their quarter page newspaper ad, tying 
in the pic title with their prices. Les also uses giant, cute 
out letters on future attractions across the front of his stage, 


oXeX.X.X,e 
ST. CLAIR - TORONTO 


George Morrell made good use of the wallet-size fan photos 
supplied by Jackie Fine, for the promotion of his popcorn, 

Each week he marks ten with a black arrow ... which incidentally 
is the title of his serial ... and the lucky winners get them- 
selves a pass to the following week's Saturday matinee, It 
works too, and sells plenty of corn, 


For BLACKBOARD JUNGLE, George used a large banner 
mounted on top of a car ... he doesn't say whether it was his 
or not ... and since it was parked on the street all day, must 
have drawn plenty of attention to his attraction, 


eX eo Xe Xe Xs, 
REGENT - VANCOUVER 


I have a note from Jack McCausland, outlining some of the recent 
activities of Les Stratton, Les has the ELMER safety parties 
going, and has been getting some good publicity in the local weekly 
in addition to his regular mediums. To cut the cost of heralds, 
which he uses regularly, Les has them made up by the local 
Gestetner office, via. their electronic method. Don't look bad, 
For STRATEGIC AIR COMMAND, Les arranged a very novel display with 
the local R.C.A.F. unit, with good newspaper tie-in, 


I like this idea ... All canvassers in the annual drive 
for the sale of books of tickets must carry an identification 
ecard which is provided by the theatre, It's neat, and it assures 
the customer that the salesman actually represents the theatre. 
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The Guelph Home-I-Tis campaign is in full swing, and I see the 
second of their series of quarter-page ads ... and it's good. 
May not sell tickets to any particular attraction, but it does 
focus attention on our business, and remind potential patrons 
that we're still alive. 


For his TALL MEN date, Herb was able to get some space 
in Kelly's ad, with art and copy. Two good scenes in the Mercury 
on off-theatre pages. I forgot to mention that the Home-I-Tis 
ad this week featured a large scene from TALL MEN, and while the 
specific theatre wasn't mentioned ,., the connection was obvious. 


Xe Xe XX, 
PARAMOUNT -~ MURDOCHVILLE 


Jimmy McDonough sends along copy of a monthly bulletin being 
used by Al Deschenes, manager of this theatre ... Not only does 
the bulletin contain news of coming product, but what is just 
as interesting ,.. Al gets the theatre a $25.00 income each 
Month, through the medium of merchants! ads, 


oXsaXeXeoXeXe 
ALGOMA - S00 


Theatre ad still appearing regularly on the weekly "Know your 
merchant" page in the Sault Star ... in return for a couple of 
Oakleys, 


Norm's ELMER shows are beginning to pick up a little, 
So far the local Kinsmen have spent in excess of $500.00 in 
advertising this deal, and both radio stations are back of it 
100%. The newspaper still balks, and won't give an inch. I 
do see a picture of the mayor congratulating one of the weekly 
winners, Understand this had to be paid for. Some fun, 


See eee kr 
SENECA - NIAGARA FALLS 
For his INTERRUPTED MELODY date, Jack was able to spot a good 
display in one of the good furniture store windows in town, 


Same deal on DAM BUSTERS, Notice a FAMOUS PLAYERS - FAMOUS 
UPHOLSTERERS co-op in the daily. Looks good, 


om 
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I have further details of Murray's "Lobsters are a community 
affair" deal, When he booked the short, Murray immediately got 

in touch with the local N.F.B. representative who was only too 
anxious to work along with him, They arranged with E. Paturel 

of Shediac, N.B. to put in a terrific display in the outside lobby. 
This took the form of a fifteen foot tank containing every variety 
of lobster, and featuring the grandpa of them all ... a twenty 
pounder. The Department of Fisheries stocked the tank, and also 
looked after changing the water every day. 


This deal was built into a story which was carried over 
the T.V. network ... giant lobster and all. The local radio 
made good use of the story material ... The deejays injected a 
little humour into their shows, and the newspaper carried good 
coverage, Remember ... in every instance the Paramount and the 
title of the short were prominently mentioned. 


I'd call this excellent selling of a short subject ... 
How about you Mr. Heggie? Happy? 


oXeXeXeXKe 
ORPHEUM - SOO 


I really expected a terrific campaign from Olga on ULYSSES 

well, let's see what did transpire. Through personal contact 

with members of the local Department of Education, Olga received. 
permission to get into the schools, and arranged for announcements 
in the classrooms ... 58 of them in all. ULYSSES cards, in the 
form of reserved seat tickets were distributed at the schools. 


Olga also went to work on all the city's hairdressers, 
and sold them on the idea of featuring a ULYSSES hairdo .., as 
worn by the femme star in the feature. Good window displays in 
several stores in the Italian section of town. Guess that's it. 
Oh well ,.. the novelty will wear off ... in time. 


oXeXeoXeXe 


CAPITOL - KINGSTON 


I've got a note from Ernie Smithies, and tear sheet out of the 
local Whig-Standard ... Seems the daily publishes a special 
Christmas-shopping page each day, from now through Christmas, 
and in return for one ducat each day, Ernie gets himself a 
pretty fair ad for free. 
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CAPITOL - VERNON 


For MAN CALLED PETER, Walter Bennett again used to good advantage 
the "personal endorsation" angle over the air, Tells me it sold 

a lot of tickets, I also see a huge banner covering the entire 
length of one of the city buses. Walter made up a very neat 

12 page booklet .., 3,000 of them in fact ... which were mailed 
out to communities within a 20 mile radius of Vernon. Looks 

good, and didn't cost him a dime. Merchants! ads, spotted 
throughout, took care of the expense of printing and mailing, 


I see good photos of Walter's confection bar, well- 


stocked and quite attractive. Also ... Walt tied in with the 
Orange Crush people on a give-away, and used the 130 cartons 

he promoted as a builder-upper for his popcorn sales ... and 

did he ever unload corn ... by the ton. It really works fellows, 


and it's really amazing that some of the rest of you don't tag 
along, and pick up some of this easy coin, 


XXX .X, 
BELLE - BELLEVILLE 


For his LOVE ME OR LEAVE ME date, George Forhan made a deal with 
Lipson's Department Store, who plugged his pic over their regular 
weekly radio program. The program director of C J B Q also ran 
the interview disc for him ... gratis, I also note a number of 
very attractive window displays along the main drag, Six mounted 
one-sheets were placed at prominent corners in the down town 
section, Several good scenes in the daily. 


eX, XoXo Xe 


CAPITOL - MOOSE JAW 


Otis Bowes sends along photos of an excellent lobby panel boosting 
his sale of books of tickets .., really attractive. His theatre 
is jammed with good displays and selling cOpy, including the box- 


office, front of his stage, etc. He's really going after those 
sales this year. 


Note that Otis was successful in renting his theatre to 
the Army, Navy and Airforce veterans" kiddies Christmas party ... 
and part of his deal includes the sale of 800 boxes of popcorn, 
The guy thinks of everything, doesn't he? He is assured of a good 
rental ... and good confection business ,..., in advance, Another 
rental to the Robin Hood Flour Mills ... Good deal, 
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CAPITOL - CALGARY 


I have copy of a note addressed to Jack Fitzgibbons, by Ralph 
Mitcheltree and his assistant ... in connection with a Pepsi 
promotion, and is it ever a honey, The boys decided they'd 
better get themselves eligible for some of those T.C.L. prizesm 
and did they ever go to town, 


They contacted a local sports store ... The Sportsman, 
and invited them to play along with the promotion, and they did, 
to the tune of providing a $71.00 bicycle, for which they charged 
the theatre a very nominal $20.00, Of this amount, Pepsi picked 
up $15.00 ... Net to the theatre, five bucks. The Pepsi people 
decorated the bar, and placed on display a giant 616" dummy 
bottle, which was the talk of the town, They also went on the 
air several times to a total cost of $100.00 ... and that's not 
Gl basee a co0d pic of the display in the localwdaily ... 
Yup, you guessed it ... paid for by the Pepsi gang. 


The deal was very simple .., All one had to do to enter 
was purchase a cup of Pepsi at the counter ... not from the 
machine .,. ONLY the counter, write name and address on the cup 
and deposit in a receptacle provided for the purpose. Prizes 
will be drawn for on December 19th, 


The total cost involved was $274.50 ... but, whoa there, 
I said the TOTAL COST, The theatre's share was $28.50. Not bad, 
huh? Everybody was happy ... the Pepsi people, the Sportsman 
and certainly Ralph and his assistant Hugh. 


The sale of Pepsis jumped ... and in sub-zero weather 
at that. Just goes to show what a little imagination, and the 
will to THINK can do. T'ain't hard, guys ... All you have to 
do is, want to do it, And how about those Pepsi bottle-top 
matinees? Costs nothing, and fills your house. Gonna try one? 


Aes ar snp sgeser en 
CAPITOL - GALT 
Eddie's I SAW deal still appearing daily in his Evening Reporter, 
In return for a couple of ducats, Eddie received good mention of 


LOVE IS MANY SPLENDORED THING, over the local airwaves. 


Mounted displays on both changes of program this week 
were placed at strategic corners in the busy down town area, 
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Ed Mullis made good use of two "quickie" contests to sell his 
engagement of 7 LITTLE FOYS ... All families of seven children 
were invited to send in the names of their youngsters ... Two 
were drawn and invited to be guests of the management, They 
were escorted into the theatre, marched down the aisle, and 
into special seats reserved for them. Four adults and fourteen 
kids marching down the aisle caused a mild sensation. 


The second contest consisted of single column ads on 
every page of the local daily. Readers were invited to count 
the number of times the word FOY appeared ... with the winners 
awarded guest tickets to the show. 


For a street bally, seven youngsters ranging in age from 
6 to 14 were decked out in Foy attire, well bannered, and sent 
out on the main drag during peak traffic hours. 


oXy~X eK X, 
GRAND - KINGSTON 


For his date on PETE KELLY'S BLUES, Trueman Walters mounted and 
cut out two 24-sheets, and used them on his marquee instead of 
the conventional interchangeable letters. Displays made up of 
l-sheets and stills were placed in the local Kresge and Woolworth 
stores, 


A crew from radio station C K WS visited the theatre 
and made on-the-spot tapes of patrons! comments on leaving the 
theatre, These were aired on the late show, with good theatre 
and pic credits. 


oXeXeoX~XoX 
PALACE - WINDSOR 


In Windsor, not only do they have parking meters ... but they 

also capitalize on the deal by selling advertising on top of the 
meters, If you drive a car, and park downtown, you can't help 
seeing them. Eddie thought he'd better get in on this deal ... 
so, he bought 25 spots at .50¢ per week ... made up a very attrac- 
tive book-ticket card to place in them .., and, wound up with 

an additional twenty five frames for free, Why? They happened 

to be empty and he sold the promoters a bill of goods ... that 
empty spaces don't look so good, Now they're not empty, and 

Eddie benefits. 
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Jeff just loves to make it tough ... for himself and for us ... 
Haven't heard from him in six weeks ... too busy I guess, the 
question is, doing what? However, today I received six folders, 
all very neatly arranged ... each containing one sheet of paper, 
Well ... let's glance at those sheets, and see what we can come 
up with. Hope it's good. 


Away back in October he got a brief story into the local 
daily, re. his ELMER parties .., that's one Sheet. For his date 
on LOVE IS MANY SPLENDORED THING he arranged to place a couple 
of mounted 1-sheets in the Kresge window, and also in the window 
of the Melody Music store. That's the second one ... Now comes 
number three ,.. Installed an advertising frame on his car ... 
using copy on current attractions ... Number four, and wetre inte 
November now .,. A few details of his ELMER party give-aways, 
Five coming up ... More mention of the banner he uses on his car, 
plus ELMER promotions, Finally number six, which brings us up 
to November 26th .., This week Jeff and his assistant Bob Campbell 
rolled up their sleeves and made some necessary repairs to their 
ticket vending machine ... and Bob also painted the inside of 
the box office, 


Guess you deserve a good, long rest after all this 
exertion Jeff ... Don't know how you manage to keep up the pace, 
All I can say is that it's a good thing that business is still 
pretty good up in your neck of the woods, Oh well ... Be seein! 
you one of these days, 


oX.X.X,X, 
STRAND - EDMONTON 


I like to write about a guy who thinks ,.,., and makes an effort 

to come up with something just a little different, It may not 

always result in sensational business --. but it serves to keep 
the customers informed that you're still in business, 


Roly Keil noticed that the local Auditorium had booked 
Morton the Great for a two day shot, watched their business, and 
his mouth watered ... they really jammed them out. He made a few 
inquiries and discovered that Morton had a couple of free days 
following this engagement ... SO, Roly made a deal, and booked 
him in for two days. It gave his customers a chance to see a 
live show ... something different, and paved the way for future 
deals of this kind. Nice thinking ... and nice going Roly. 


‘ t 
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In the way of good P.R. Ted Doney had a little talk with the 
boys on the Mercury, and wound up with a very good, boxed story 
on the front page, headed ... "Doctors advise you to relax ... 
So why not start right now ..." then follows a pitch for the 
theatres, Not bad, boy ... not bad. 


The Mere runs a special Christmas Shoppers page, and in 
return for ONE PAIR of ducats, Ted got himself an excellent ad 
for his holdover of NEVER TOO YOUNG. Might mention that his 
I SAW deal still appearing daily. Is it three or four years 
now, Ted? I know it's one of the originals. 


A good tie-up with Famous Upholsterers ... "The Swing 
is to Famous Upholsterers ... and don't miss GIRL ON RED VELVET 
SWING ..." good copy. Good scene on off-theatre page in the Mere. 


I also notice that Ted was able to plant four mounted 
l-sheets, on four of the busiest corners in the city. 


eX eXeXeoXe 


CAPITOL - ST, THOMAS 


Not too many details from Les Preston, but it appears that his 
local radio station went for another one of their eight-week 
Prize Parades, Apparently one morning a week is set aside for 
them ... regular admission is charged ... the station does all 
the advertising, twenty five spots daily, 50 window cards around 
town .., even tapes the show and broadcasts it every Saturday 
night. Prizes, provided by the station include a T.V. set, 
Hi-Fi unit, silverware, sewing machine etc. etc. 


Sounds like a terrific deal ... but not being a mind 
reader I can't provide too many details. If you'll send them 
along Leslie, I'll be glad to pass them along. 


oXeXeXeX, 


CENTURY - HAMILTON 


Mel still gets plenty of good, free plugs over C K O C's very 
popular daily feature, Homemakers! Holiday. C H M L includes 
good chatter on their Friday night Brant Inn show. Palace Grill 
continues to imprint all daily menus .., The Spectator provides 
25 prizes each week for the Satayem Famous Fun Festival, 


$10,000 


IN CASH PRIZES 


hi 
ROFIT with showmans ) 
P SERVE with:showmanship 


SA'V E with 


SEPT. Sth 
TO DEC. 3rd 
1955 


showmanship 


HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


National Drive Captain 
DAN KRENDEL 


EMPRESS - EDMONTON 


This theatre is equipped with a very ancient and antiquated 
marquee, using the old-type wooden letters, Many have been 
lost and broken over the years, and Fred Varloew finds it next 
te impossible to keep the two sides and front properly filled. 
So ... Fred had the local sign shop make up a solid front panel 
containing Holiday greetings and sales copy for his books of 
tickets ... and after the holiday rush, he will have it changed 
to some form of institutional copy. 


oXeXeXoXe 
STRAND - TRAIL 


Alex Barclay enjoys a fair student business, but the guy's 
always on the lookout for that extra buck or two ... One day 
he heard one of his ushers talking about some kind of a party 
his high-school class was planning for Sadie Hawkin's Day .., 
had a little talk with him .., wound up with a theatre full of 
students on Friday, November 4th. 


The gals paid the tab ... the boys bought the popcorn, 
Sounds like a fair deal. 


! 


eXoXeXpXe 
PALACE - WINDSOR 


Eddie Lamoureux passes along a good suggestion for increasing 
your weigh-scale receipts, A lot of the boys wait until the 
first of the month, or later, to change their Hornscope rolls. 
Eddie makes sure they're in at least one week before the end 
of the month. People want to know what's in store for them in 
the future ... not the past. 


Does it pay off? Ask Kenny Wells ... He takes more 
dough out of this machine than just about any other one in 
Ontario. 

oKaKeXoKe 
CAPITOL - FORT WILLIAM 
Jimmy Cameron sure makes a play for those students ... The local 


Vocational school publishes a monthly bulletin ... The Peeker ... 
Jim gets a good ad and story in every issue, for free. 
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ROYAL - TRURO 


Gerry Tipper doesn't do things by halves ... when he goes after 
something, he generally winds up with twice what he would have 
originally settled for. I see a terrific promotion on LADY & 
THE TRAMP. Let's see what I can do with it. 


Gerry needed two pooches ... a Lady and a Tramp ... well, 
the tramp was easy enough to find, a local vet donated it ... but 
what to do for a Lady? Not one to be had in town. Then Gerry 
contacted Trueman Marr in Kentville, who obliged by getting a 
cute tan and white Cocker at the Rotary Radio Auction. Then Gerry 
really went to work, 


Lady arrived in Truro, right in front of the Royal, decked 
out an-all her finery ... red ribbon, fancy coat etc. on. Friday 
night ... There she was introduced to Tramp, and both canines were 
taken for a stroll along the Main street. Later they were placed 
on exhibition in the theatre ... in two separate pens, constructed 
by Gerry, and placed between the two main auditorium doors ... 

A contest was arranged, with Lady as first prize and Tramp as the 
second. One entry form was > _aced in every small box of popcorn, 
and three in the large ones ... and did Gerry ever sell corn ... 


Swift's donated a case of dog food for each pooch, and 
really dressed up the lobby, as well as placing good material in 
many of the stores handling their product. A local hardware store 
presented the dogs with free food bowls, leashes and harnesses, 

The newspaper really played up the whole deal, and the radio 
station made a big to-do about it. Everybody in town was talking 
about the LADY & THE TRAMP, and most of them were in to see the 
pic, too. A very cute promotion, and a good one, It sold tickets, 


The local Fire Department contacted Gerry, with a view 


to sponsoring one special evening ... and Gerry really made the 
most of it. He printed 1500 tickets, which the department went 
to work on. They advertised the show ... GIRL RUSH ... in the 


newspaper and over the air... One of their trucks with a mobile 
P.A, unit toured the city blaring the ne ws ... and in addition, 
the members of the force did a house-to-house canvass. The 
result, a sell-out ... with the Fire Department taking a small 
percentage of the take as their share. 


Can't think of a better way to sell GIRL RUSH, as those 
of you who have played it must admit. Good thinking, Gerry ... 
keep up the good work, and keep Blitzin'! ..., 
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That's right guys ... this is the twelfth week, and only one 
more left before we publish the list of grand prize winners, 
The leaders in all groups are separated by a very slight margin 
of percentage points, and anything can happen before the final 
gun goes, The tape is out guys ... Who's gonna break it first? 
Anyway ... let's see how we stand as of now, 


eXeXoXeX, 


GROUP 1 17. Lethbridge Capitol 
18. Rouyn Capitol 
1. Winnipeg Metropolitan 19. Moose Jaw Capitol 
2. Sudbury Capitol 20. Toronto Nortown 
3. Edmonton Capitol 2. 7900 Algoma 
i. Edmonton Paramount 22. Barrie Roxy 
5. Toronto Imperial 23. Lethbridge Paramount 
6. Regina Capitol 24. Fort William Capitol 
7. Calgary Capitol 25. Timmins Victory 
8, Saskatoon Capitol 26. Brantford Capitol 
9. Vancouver Capitol 27. Ottawa Regent 
10. Calgary Palace 28, Windsor Capitol 
ll. Ottawa Capitol 29. Brockville Capitol 
12. London Capitol 30. Victoria - Royal 
13. Toronto Sheas 31. Prince Albert Strand 
ps sHadiehax Capitol 32. Sydney - Vogue 
15. Winnipeg Capitol 33. Fredericton Gaiety 
16. Vancouver Orpheum 3h. Port Arthur Paramount 
35. Halifax Paramount 
GROUP 2 36. Victoria Capitol 
37. St. John Paramount 
1, Quebec Capitol 38. Vancouver Strand 
2. Oshawa Regent 
3. Hamilton Tivoli GROUP 3 
4. Charlottetown : Pr, Edward 
5. Toronto - University 1. Windsor Palace 
6, Truro Cap & Royal 2. Campbellton Cap & Par, 
7. Hamilton Century 3. Chatham Capitol 
8, North Bay Capitol 4. Vancouver Dominion 
9. Hull Cartier 5. Kentville Paramount 
10. Toronto -~ Eglinton 6, Niagara Falls = Seneca 
11. Charlottetown Capitol 7.  Peterboro Paramount 
12, Timmins - Palace 8, Kingston Capitol 
13, Timmins Broadway 9. Kenora Paramount 
14. Rouyn Paramount 10, St. Kitts Capitol 
15. Pt, Alberni Strand 11. Cornwall Palace 
16. Calgary Strand 
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GROUP 3 


12. Cornwall 
13. Penticton 


Ih, Whe, 


15. Dalhousie 
16. 3 Rivers 
17. Guelph 

18, N.Westminster 
19, Sarnia 

20. Nelson 

21. Owen Sound 
22. Noranda 

23. Medicine Hat 
24. Vancouver 
25. Guelph 

26. Belleville 
27. Hamilton 
28. Saskatoon 
29. Brandon 

30. Edmonton 
31. Regina 

32. Kentville 
33. Pt. Alberni 
3h. Moncton 

35. Sydney 

36. Edmonton 
37. Amherst 

BS ober Kets 
39. Victoria 


40. Galt 


41, Winnipeg 
42. Welland 


Li3y Siti. 
GROUP 4 

Ls, 

2. Kamloops 
3. Moose Jaw 
he 

5. Kingston 
6. 3 Rivers 
7. Kelowna 
8, Vernon 
9. 


N. Battleford 


Fredericton 


Medicine Hat 


Capitol 
Capitol 
Orpheum 
Capitol 
Capitol 
Palace 
Columbia 
Capitol 
Civic 
Classic 
Noranda 
Monarch 
Cinema 
Royal 
Belle 
Downtown 
Daylight 
Strand 
Empress 


Metropolitan 


Empire 
Capitol 
Paramount 
Paramount 
Strand 
Cap & Par. 
Lincoln 
Dominion 
Capitol 
Lyceum 
Capitol 
Capitol 


Capitol 
Paramount 
Orpheum 
Capitol 
Grand 
Rialto 
Paramount 
Capitol 
Roxy 


10. 


38. 
SO) 


Pr. Rupert 
Winnipeg 

Red Deer 

Red Deer 
Shaunavon 

Soo 
Lethbridge 

P., La Prairie 
Woodstock 

St. Thomas 
Brandon 
Woodstock N.B. 
N, Battleford 
Pr, Rupert 
Trail 
Bathurst 

Flin Flon 
Barrie 
Nanaimo 
Regina 
Murdochville 
Owen Sound 
Brockville 
Chilliwack 
Regina 

N. Waterford 
London 

Glace Bay 
Winnipeg 

N. Waterford 


GROUP 5 


19 BAKAUNE WY H 


PHP 
NEO 


Windsor 
Toronto 
Toronto 
Toronto 
Toronto 
Toronto 
Toronto 
Fort William 
Toronto 
Calgary 
Timmins 
Fort William 
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Totem 
Starland 
Crescent 
Capitol 
Plaza 
Orpheum 
Roxy 
Playhouse 
Royal 
Capitol 
Capitol 
Capitol 
Empress 
Capitol 
Strand 
Kent 
Northland 
Granada 
Capitol 
Rex 
Paramount 
Savoy 
Regent 
Paramount 
Grand 
Majestic 
Patricia 
savoy 
Gaiety 
Paramount 


Tivoli 
Parkdale 
Beach 
Alhambra 
St. Clair 
Palace 
Runnymede 
Fort 
Capitol 
Hitchin! Post 
Cartier 
Lake 
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13. Toronto Parliament 3h. Toronto Bloor 

14. Toronto College 35. Toronto Bellevue 
15. Toronto York 36. Edmonton Princess 
16. Winnipeg Fox 37. Toronto La Plaza 
17. Toronto Century 38, Edmonton Garneau 
18. Winnipeg Uptown 39. Toronto Vaughan 
19. Toronto Grover 40. Winnipeg Arlington 
20. Edmonton Dreamland 41, Winnipeg Regent 
21, Toronto Pr. of Wales 42. Toronto Lansdowne 
22. Toronto Beaver 43. Victoria Atlas 

23. Fort William Royal 44. Winnipeg Tivoli 
24. Toronto Eastwood 45. Rossland Capitol 
25. Toronto Pylon 46. Vancouver Grandview 
26, Vancouver Broadway 47, Winnipeg College 
27. Calgary Variety 48 . Winnipeg Bijou 

28. Toronto Radio City 49. Windsor Park 

29. Windsor Centre DO. Hund Montcalm 
30. Toronto Oakwood 51. Vancouver Regent 
pl eLOron to Donlands 52. Winnipeg Osborne 
32. Vancouver Stanley 53. Winnipeg Grand 

33. Toronto Oxford 


So now you know exactl 


eXeXeXeX, 


y where you stand, and with 
left, it's going to take some scratching to shove s 
leaders aside and poke your nose past the wire 


been done before, and no doubt can be done again, 


only one week 
ome of the 
ese it's 


The important thing to remember is this .., You're not 
going to be judged entirely on how you finish, or how much cash 


you haul away. 


The heart you put into this drive ... the effort, 


know-how, ingenuity, and plain old fashioned elbow grease .,, all 
of which spel’. SHOWMANSHIP, will determine just where your name 
will appear in our record, 


It's nice to be a winner fellows ... awfully nice to 
be on the receiving end, but ... let's not forget that "Blessed 
If you have honestly given 
everything you have to assure the succéss of this PROFIT BLITZ 
FOR FITZ ... believe me, in our book YOU are the real WINNER. 


is he who GIVES as he who RECEIVES," 


See you next week ... maybe with the final results. 


